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Type In Rs 

Cr 

No of Shares (Mn) 
% of 

Issue 
Upper Lower 

QIB 250 42.37 44.64 50% 

NIB 75 12.71 13.39 15% 

Retail 175 29.66 31.25 35% 

Emply. 0 0 0 0% 

Total 500 84.74 89.28 100% 

Details of the Issue 
Price Band ₹ 56 – ₹ 59 
Issue Size ₹ 500 Cr 
Face Value ₹ 10 
Bid Lot 254 
Listing on BSE, NSE 
Post Issue Mcap ₹ 2,180 Cr - 2,270 Cr 
Investment Range ₹ 14,224 -  ₹  14,986   

Important Indicative Dates (2022) 
Opening 04 – Oct 
Closing 07 – Oct 
Basis of Allotment 12- Oct 

Refund Initiation 13- Oct 

Credit to Demat 14- Oct 

Listing Date 17- Oct 

 Lead Manager 

Anand Rathi Advisors. 

IIFL Securities. 

JM Financial Ltd. 

Offer Details 

Offer Size ₹ 500 Cr 

Fresh Issue ₹ 500 Cr 

OFS ₹ 0 Cr 

No of shares 

Fresh Issue of Shares 8.47 Cr  

Offer for Sales 0 

Total No of Shares 8.47 Cr 

Type 

(In MN) 

Pre-Issue Post-Issue 

No. 
Shares  

% of 
Total 

No. of 
Shares 

% of 
Total 

Promoter 299.94 99.98% 299.94 77.96% 

Promoter 

Group 0.063 0.02% 0.038 0.01% 

Public - - 84.75 22.03% 

Total 300.00 100% 384.74 100% 

Company Profile  

Electronics Mart India Limited was incorporated in 1980 as an proprietary consumer 

durable and electronic store in Hyderabad. It is the fourth-largest and one of the fastest 

growing consumer durables and electronic retailer in India and the largest regional play-

er in the south. The company has dominance presence in the state of Telangana  and 

Andhra Pradesh. The company offer diversified rang of product, such as air condition-

ers, televisions, washing machines, refrigerators, mobile and other. EMI offers more 

than 6,000 SKUs across product categories from more than 70 consumer durable and 

electronic brands. 

 

Business Highlights & Services  

The company business model include mix of ownership and leasing rental property for 

long-term . As of August 15, 2021, The company has total store of 112, 11 store are 

owned, 93 are under long-term lease rental model and eight stores are partly owned 

and partly leased. EMI operate through business activities across three channels of re-

tail, wholesale and e-commerce. 

Retail: As of August 31,2022 out of 112 store, 100 stores are Multi Brand Outlet and 

12 stores and Exclusive Brand outlet. EMI operate 89 MBOs under the name Bajaj Elec-

tronic in Andhra and Telangana, 8 MBOs under the name of Electronic Mart in the NCR 

region, two specialized stores under the name of kitchen stories. Which caters to the 

kitchen specifies customer and one specialized  store under the name of Audio and Be-

yond focusing on high end home audio and home automation solutions. The revenue 

from retails channel was ₹39,581.07 Million for FY2022.  

Wholesale: The wholesales business is of consumer durables. Where the company 

supply product to single retailers shops in Andhra Pradesh and Telangana regions. The 

revenue from wholesales was ₹642.35 Million for the FY2022. 

E-commerce: In 2017, company diversified the operation by entering into the e-

commerce space through website. Company website currently function as a catalogue 

for the product. EMI further expand the ecommerce business operation in 2019 by asso-

ciating with the large domestic and international player. The revenue from E-commerce 

was Rs 399.59 Million for the FY2022. 

 

Revenue by Segment: 
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 EMI revenue driven by to category sale of product and other operating income. Product mainly include large appliances, Mobiles, 

small application, IT and other and other operating income include commission income, incentives income and other collection from 

customers.  

 Reported revenue was ₹ 43,493.16 Crs in FY 2022, led by Sale of Product and other income. Which Contribute  93% and 7% in total 

revenue respectively.  

 FY 2021 reported revenue was ₹ 32,019 Crs, led by Sale of Product and other income. Which contribute  95% and 5% in total revenue 

respectively. 

 ₹ 31,725 Crs revenue was reported in FY 2020, led by Sale of Product and other income. Which contribute  94% and 6% in total reve-

nue. 

 

Utilization of IPO Proceeds  

The company propose to utilize the Net proceeds of fresh issue towards funding of the objective: 

1. Funding of capital expenditure for expansion and opening of stores and warehouse of ₹ 111.44 Cr 

2. Funding incremental working capital requirements of ₹ 220 Cr 

3. Repayment/Prepayment, in full or part, of all borrowing availed by company of ₹ 55 Cr. 

4. General corporate purposes. 

 

Company’s Promoter 

Pavan Kumar Bajaj and Karan Bajaj are the company promoters. 

 

Board of Directors 

 It boards of directors include Pavan Kumar Bajaj who is the Chairman and MD of the company. Karan Bajaj is the CEO and whole time 

Director of the company. Astha Bajaj is the whole-time and Executive director of the company. Anil Rajendra Nath, Mirza Ghulam Mu-

hammad Baig, Jyotsna Angara, the Independent Director on the Board of the company.  

 

Companies Competitive Strength : 

  Electronics Mart India is the 4th largest consumer durable and electronics retailer in India with a leadership position in South India. 

  Electronics Mart India is one of the fastest growing consumer durable and electronics retailers with a consistent track record of growth     
and industry-leading profitability. 

 

 Increasing market presence and geographic reach with cluster-based expansion. 
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  A business model provides operational flexibility to create a long-term sustainable footprint. 

 

 Diversified product offering & optimal product assortment  
 

 Strategically located logistics and warehousing facilities backed by stringent inventory management using IT systems. 
 

 Robust customer service support, timely delivery & installation support 
 

 Experienced management team with a proven track record 
 

 Key Strategies to be Implemented by Company  

  Expand reach across select geographies and deepen the footprint in existing markets. 

 Enhancing sales volumes by continuing to prioritise customer satisfaction through optimal product assortment and offering value for mon-
ey. 

 Technology led effective inventory management & lean operating structure to maintain & improve operating efficiencies 

 Maintaining & forging new relationships with leading brands across existing and new format stores thereby ensuring a wider product range  

 Continuous training of manpower 

                                                                                                                                                               

                                                                                                                     

 

 

 

 

 

 

 

 

                                                                                                                                           

  

  

  

  

  

  

  

 Valuation: 

 Electronics Mart India’s earnings of FY22 stood at Rs. 103.89 Cr, and company is expected to have a post issue market capitalization of 

Rs 2270 Cr. Which bring a earnings multiple of 21.8 (x).   

 Company has a dominant presence in southern region of India and it has direct competition from the bulk selling e commerce platforms 

such as Amazon and Flipkart. Company has also adopted e-commerce mode of distribution in  order to tap customers across all streams   

 Company has posted a RoE of 17.4% as of FY22 and improved sales form Rs. 3172 Cr in FY20 to Rs. 4353 Cr in FY 22. We believe the IPO 

is priced decently. And Assign “Subscribe” rating to the Issue for listing gains.  

 

 

 

Particulars (Rs Cr) 2022 2021 2020 

Equity Share Capital 300 300 300 

Reserves 296.51 191.92 133.07 

Net worth as stated 596.51 491.92 433.08 

Revenue from operation 4353.0 3,201.88 3,172.48 

Revenue Growth (%) 35.84% 0.93% - 

EBITDA as stated 291.94 203.88 227.64 

EBITDA (%) as stated 6.71% 6.37% 7.18% 

Profit Before Tax 139.76 79.56 112.18 

Net Profit for the period 103.89 58.62 81.61 

Net Profit (% ) as stated 2.39% 1.83% 2.75% 

EPS (₹ ) 3.46 1.95 2.72 

RoNW (%) 17.42% 11.92% 18.84% 

Net Asset Value (₹ ) 19.88 16.40 14.44 

ROCE% 18.87% 14.35% 20.28% 



 

Notes  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Terms & Conditions – For Investors 

We, Research Analyst of GEPL Capital, hereby certify that all of the views expressed in this research report accurately reflect our views about the subject issuer(s) or securities. 
We, also certify that no part of our compensation was, is, or will be directly or indirectly related to the specific recommendation(s) or view(s) in this report.  

Disclosure: -  

This document has been prepared by Research Department of GEPL Capital Pvt. Ltd. (hereinafter referred to as GEPL Capital) and this report is for personal information of the 
selected recipient/s and does not construe to be any investment, recommendation, prospectus, offering circular or legal or taxation advice to you. This research report does not 
constitute an offer, invitation or inducement to invest in securities or other investments and GEPL Capital is not  
soliciting any action based upon it. This report is not for public distribution and has been furnished to you solely for your general information and should not be reproduced or 
redistributed to any other person in any form. This report does not constitute a personal recommendation or take into account the particular investment objectives, financial 
situations, or needs of individual clients. Before acting on any advice or recommendation in this material, investors should consider whether it is suitable for their particular cir-
cumstances and, if necessary, seek professional advice. The price and value of the investments referred to in this material and the income from them may go down as well as up, 
and investors may realize losses on any investments. Past performance is not a guide for future performance, future returns are not guaranteed and a loss of original capital may 
occur. GEPL Capital makes no representation or warranty, express or implied, as to, and does not accept any responsibility or liability or obligation with respect to, the fairness, 
accuracy, completeness or correctness of any information or update information or opinions contained herein. All investments including Future and Options are involving risks and 
investor should exercise prudence in making their investment decisions. The report should not be regarded by the recipients as a substitute for the exercise of their own judgment. 
Any opinions expressed in this report are subject to change without notice and may differ or be contrary to opinions expressed by other business areas or GEPL Capital as a result 
of using different assumptions and criteria. Foreign currency rates of exchange may adversely affect the value, price or income of any security or related instrument mentioned in 
this report. The information contained in this report has been obtained from sources that are considered to be reliable. However, GEPL Capital has not independently verified the 
accuracy or completeness of the same. Neither GEPL Capital nor any of its affiliates, its directors or its employees accepts any responsibility of whatsoever nature for the infor-
mation, statements and opinion given, made available or expressed herein or for any omission therein. GEPL Capital and its affiliates and/or their officers, directors and employ-
ees may have similar position in any securities mentioned in this document (or in any related investment) and may from time to time add to or dispose of any such securities (or 
investment. GEPL Capital specifically prohibits the redistribution of this material in whole or in part without the written permission of GEPL Capital and GEPL Capital accepts no 
liability whatsoever for the actions of third parties in this regard. GEPL Capital or its director or its research analysts or its associates or his relatives and/or its affiliates and/or 
employees do not have actual/beneficial ownership of one per cent or more securities of the subject company at the end of the month immediately preceding the date of publica-
tion of the research report.  

Our sales people, traders, and other professionals or affiliates may provide oral or written market commentary or trading strategies to our clients that reflect opinions that are 
contrary to the opinions expressed herein, and our proprietary trading and investing businesses may make investment decisions that are inconsistent with the recommendations 
expressed herein.  
Disclaimers in respect of jurisdiction:  

This report is not directed to, or intended for distribution to or use by, any person or entity who is a citizen or resident or located in any locality, state, country or other jurisdic-
tion where such Distribution, publication, reproduction, availability or use would be contrary to law or regulation or what would subject GEPL Capital its affiliates to any registra-
tion or licensing requirement within such jurisdiction. If this report is inadvertently send or has reached any individual the same may be ignored and brought to the attention of 
the sender. This document may not be reproduced, distributed or published for any purposes without prior written approval of GEPL Capital.  

Analyst Certification:  

The views expressed in this research report reflect the personal views of the analyst(s) about the subject securities or issues. Compensation of our Research Analysts is not based 
on any specific merchant banking, investment banking or brokerage service transactions. Research Analysts of this report have not received any compensation from the companies 
mentioned in the report in the preceding twelve months.  

GEPL Capital Private Limited is a SEBI registered Research Analyst entity bearing SEBI Reg. No. “INH000000081” under SEBI (Research Analysts) Regulations, 2014.  

Reg./Corp. Office: D-21 Dhanraj Mahal, CSM Marg, Colaba, Mumbai 400 001 Contact No +91 22 66182400  

SEBI Reg. No. NSE/NSEF&O/CD - INB230993934, INF230993934 & INE230993934. BSE/BSE F&O- INB010993934 & INF010993934,  
For more information visit us at: www.geplcapital.com 

Disclaimer:  

Investments in securities market are subject to market risks, read all the related documents carefully before investing. Investors must make their own investment decisions based 
on their specific goals, financial position & risk appetite. The content provided herewith is purely for investor awareness only. 
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